The Hook Deck turns
a blank pageinto
three video ideas.

Sixty cards in three suits, for creators and small
teams who need something worth filming today.

iklipse



Every video idea in this
deck needs three cards.

Hook.

‘ The first two seconds, the part that makes a thumb
stop. 20 cards.
Format.

‘ The shape of the video, from a street interview to a
micro-drama. 20 cards.

Twist.
One rule you have to follow. It forces a fresh choice
when the easy idea shows up. 20 cards.

Each card has an example line in English and in Arabic. Use them as a
starting point and write your own.



Play alone and leave
with threeideas
in fifteen minutes.

Solo. One player. Fifteen minutes. A pen and a timer.

1 Shuffle each suit into its own pile, face down.

2 Draw one card from each pile. You may swap one
card, once.

3 Write for five minutes: the first line people hear,

three shots, and how the twist changes the plan.

4 Do it three times. Film the best idea today and keep
the other two for next week.



Run a team sprint when the
content calendar is empty.

Team sprint. Three to six people. Fifteen minutes.

1 Each person draws one card from every pile.
2 Trade one card with the person on your left if you
want to.

Write alone for six minutes. Nobody talks.

4 Pitch for one minute each. Read youir first line out
loud as if the video were playing.

5 Everyone votes for two ideas. The top three go on
next week's calendar.



Warm up aclient
workshop in ten minutes.

Workshop warm-up. Groups of two to four. Ten minutes.

1 Put the client's product on the table, or write it on a
sticky note.
2 Give each group one hook and one twist. The

facilitator holds the format pile.

3 Two minutes: pitch the worst possible video for
those cards. The laughing is the point.

4 Draw a format for each group. Three minutes: pitch
the best version.

5 Stick every first line on the wall and keep it there for
the rest of the session.



Print on thick paper, then
cut along the marks.

1 Print on A4 card stock at actual size (100%). Turn off
any fit-to-page setting.

2 For backs, print double-sided and flip on the long
edge. Each card sheet is followed by its backs.

3 Cut along the light lines. Each card is 63 x 88 mm,
the size of a poker card.

4 Keep the three suits in separate piles. The backs
show which pile a card belongs to.

Printing single-sided? Skip the backs pages and sort the piles by the
colored fronts.



Card sheet 1 of 7. Print at actual size.




Backs for card sheet 1.




Card sheet 2 of 7. Print at actual size.




Backs for card sheet 2.




Street interview.

Ask one question to many
people, then cut to the best
five answers.

What is the one dish your
mother makes better than
anyone?
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Format 02 / 20

Tutorial in
reverse.

Start on the finished thing
and walk each step
backwards to the raw
materials.

From a finished kunafa tray back
to raw dough.
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Format 05 / 20

Before and after.

Same frame, same angle, two
moments. Cut between them
on a clap or a snap.

The shop at 8am. The same shop
at midnight in Ramadan.
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Format 03 / 20

Duet or reply.

Answer another video or a
comment side by side, with
the original still visible.

Replying to the man who said
our coffee is too strong.
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Format 06 / 20

Point of
view (POV).
Film from the viewer's eyes. A

five-word caption sets the
scene.

POV: you open the fridge an hour
before iftar.
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Format 01 / 20

Micro-drama
episode.

One scene of about a minute
with one conflict and a
cliffhanger. Plan it as part one
of a series.

Episode 1: She found the receipt.
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Format 04 / 20

Day in the life.

One day in eight to twelve
short clips, with a time stamp
on each.

A Ramadan day at a family
bakery, from suhoor to suhoor.
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Unboxing
with a twist.

Open the box the usual way,
then reveal something
nobody expected inside.

Unboxing our new gift set. My
grandmother's note is inside.
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Format 08 / 20

Music-led ad.

Pick a track you hold the
rights to, then cut every shot
on the beat.

Eight shots, one beat, one
product, no talking.
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Format 11 / 20

Ask an expert.

One real expert, one question,
answered in under a minute.

We asked our head baker about
the one mistake everyone makes
with bread.
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Myth versus fact.

Put the myth on screen, cross
it out, then show the fact with
proof.

Myth: dates are only for
Ramadan.
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Format 09 / 20

Nostalgia scene.

Recreate a small moment
people remember from
childhood and put your
productin it.

Waiting for the iftar cannon with
grandpa's radio on.
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Format 12 / 20

Talk over
a screenshot.

Stand in front of a screenshot,
message or photo and talk
the viewer through it.

This is the first message a
customer ever sent us.
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Format 15 / 20

One-shot
walkthrough.
Walk through the space in

one continuous take while
you talk.

Walk with me from the front
door to the oven.
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Format 10 / 20

Blind taste test.

Give real people two or three
unlabeled versions and film
the first reaction.

Three samosas. One of them is
ours. Guess which.
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Format 13 / 20

Customer tells it.

Hand the story to one real
customer and let them tell it
in their own words.

| came in for one cake and ended
up ordering our wedding cake.
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Timed challenge.

Set a clear task with a time
limit, put the clock on screen
and film the attempt.

Can our team wrap 50 gift boxes
in ten minutes?
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Format 17 / 20

Five-item list.

Count through a short list

with one shot per item and
the number on screen.

Five things in our store under 20
riyals.

Format 18 / 20

Founder
to camera.

The founder speaks straight
to the lens about one real
decision.

I almost closed the shop in year
two. Here is what kept it open.

didl § Jomall J681 elivg Gle s

JaST il Sl o . dsill

Format 19 / 20
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Giving moment. One take. No voiceover.
Show a real act of giving tied No cuts at all. If you stumble, Tell the whole idea with
to the season, with consent start again from the top. picture, sound and on-screen
from everyone on camera. text.
Tonight we packed 200 iftar
boxes with our neighbors.
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Wl gliga Ug Bamg dnd) (duli ¢yl ey Slall wgo =
Format 20 / 20 O Twist 01 / 20 O Twist 02 / 20
\ J \. J
4 ) ( ) 4 )
[ ]
Shot on the Arabic and Under ten
] [ ]
founder's phone. English together. seconds.
The founder films it on their Use both languages in one Cut everything you can until
own phone, as it is, with no video. Switch once, on the video runs under ten
extra kit. purpose, at the turn of the seconds.
story.
Filmed by me, on my phone, in Half the story in English, the One problem, one fix, nine
my shop. punchline in Arabic. seconds.
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Twist

Twist

Twist
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No faces. Only hands. One location.
Keep every face out of frame. Frame tight on hands doing Shoot every frame in one
Tell it with objects, places and the work, from the first shot place and treat that place as a
text. to the last. character.
Only the cups, the steam and the Hands only, from the dough to Everything happens at the shop
clock on the wall. the tray. door.
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Silent with Night light only. End where
(]
captlons’ Shoot after sunset using only you Started°
No sound at all. Big captions the light that is already there. Make the last shot match the
carry every line of the story. first, so the video loops
without a seam.
Big captions, zero sound, the full Lit by shop signs and car Same cup, same table, first frame
story. headlights. and last frame.
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Product at Customersdo One prop only.
[ ]
the end' the talklng' Build the whole video around
Hold the product back until Every word in the video a single object.
the last two seconds of the comes from a customer. Your
video. team stays silent.
Our team says nothing. Our One lantern, moved from room
You only see the bottle at second customers say everything. to room.
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Twist

Twist

Twist

Twist

Twist

Twist

Twist

Twist

Twist
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Shot from above. The Real time only.
Every shot looks straight grandmo'ther No speed-ups and no slow
down at a table or the floor. test. motion. Every second on
. screen is a real second.
Make it clear enough that a
grandmother gets it on the
first watch.
Top-down only: plates, hands
and spoons. If my grandmother getsiit, Every second you see really
Soblg gm0 1§68 (o wlkall JS everyone gets it. happened.
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One color Spend nothing. Swap the
throughou't' Use only what is in the room presenter‘
Pick one color and make sure today. No new props, no Let someone unexpected
it shows up in every frame. rentals. present it, such as a new hire
or a family member, with their
consent.
Only what is on the shelf right Our newest team member runs
Orange in every single shot. now. the launch.
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Twist

Twist

Twist

Twist

Twist
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When a combo turnsinto
a biggeridea, the iklipse
team can help you makeit.

iklipse runs social media for brands across the
GCC, Egypt and the US, and edits the videos they
shoot.

iklipseworld.com/services/social-media-marketing

iklipseworld.com/services/post-production


https://www.iklipseworld.com/services/social-media-marketing
https://www.iklipseworld.com/services/post-production

